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STRATEGIC PLAN 
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Advance Economic Prosperity

S8: Provide support for the universities to 
drive enrollment to meet the needs of the 
state and the knowledge economy.

S8.2:  Leverage the UW brand through 
an umbrella marketing campaign to 
drive enrollment
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OCTOBER 10, 2023 
University of Wisconsin System officially rebranded as the Universities of Wisconsin

• Clarify identity: Address public confusion about who the UWs are and how they’re connected

• Showcase value of all 13 UWs

• Puts focus on UW universities rather than administrative infrastructure/bureaucracy of “system” 



THE UNIVERSITIES OF WISCONSIN
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VISUAL CONSISTENCY
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BRAND ALIGNMENT 



CO-BRANDED WEBSITES



UNIVERSITY 
CO-BRANDING



FLY FISHING,
BARREL RACING,
& DRONE VIDEOS
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DIGITAL BANNERS
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UPDATED 
WEBSITE



CAMPAIGN TO DATE

Increase in Ad Recall & Brand Understanding 
• 64% of the targeted audience recalled seeing the campaign
• Brand awareness / understanding up by 50% from pre-campaign survey
• 12% shift in consideration of parents toward the Universities of Wisconsin

Strong Website Engagement
• 88 million impressions 
• 336K clicks 
• 416K total trackable website visits 

High Click-Through Rates (CTR) 
• Digital displays achieved a CTR of 0.65%, 5x the industry average
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NEXT STEPS

2025
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Awareness – Continued emphasis on brand 
recognition

Advocacy – What the Universities of 
Wisconsin mean to the state 

Enrollment – Amplifying the efforts of all 13 
UW universities


